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On the following pages feast your eyes upon a selection of 
favourites from Captain Fawcett’s Emporium, home to a simply 
delectable range of first class Gentleman’s grooming requisites and 

a treasure trove of items for your delight.

LIMITED EDITION HAND-CRAFTED STRAIGHT RAZOR / SPEYSIDE WHISKY MOUSTACHE WAX / RICKI HALL BOOZE & BACCY SIGNATURE SERIES EAU DE PARFUM
SID SOTTUNG BARBERISM SIGNATURE SERIES PRE-SHAVE OIL / RUFUS HOUND TRIUMPHANT SIGNATURE SERIES BEARD OIL / THE JODHPUR CO. MAHARAJAH SIGNATURE SERIES BEARD BALM
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Moments float like fragrance, entwined in time. 
There is a boy in the orchard, under the fig trees, 

watching beetles in jewelled light. 
Sweet hours of heat, ripening fruit, rich earth. 

Scent of my land. 
The land that raised me, the land that broke me, 

the land that restored me to life. 
Time passes. 

Memory holds. 
Perfume lingers. 
We are renewed. 

I was a carefree boy, fascinated by beetles, 
always working to mysterious rhythms, 

following the seasons in their slow circles, 
tinged with the colours of dreams. 

A magical insect, ancient talisman of strength 
and regeneration. 

I did not know then, that as a man I would lose 
everything and survive. 

You may say the beetle is my spirit animal. 
You may say the beetle brings faith in tomorrow.

Alessandro Manfredini

Sculptor, graphic artist, silver bearded model, 
Alessandro Manfredini is a survivor, 

a gentleman who fought to rebuild his spirit 
when an earthquake destroyed his dreams. 

His collaboration with Captain Fawcett is rich 
with memory, producing a most seductive 

Eau De Parfum evocative of Italy’s capricious 
seasons. Woody spiced top notes of rosemary 
& star anise combine with mid notes of fresh 

green cyclamen on a bed of mineral ambergris, 
calming cedarwood & sun toasted tonka. 
In truth, a simply magnificent alchemic 

fragrance has been created for your pleasure. 
Evviva!
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Ahoy me Hearties!Ahoy me Hearties!

HAIR AND SCALP TONIC 
INFUSED WITH BAY RUM

A refreshing blend infused with woody aromatics evoking the 
warm, spiced air of the West Indies. A masculine fragrance created 

by steeping bay leaves in rum, as did sailors of old. It has the 
instantly recognisable uplifting scent of traditional barbershops to 

be found around the globe.

250ml/8.45fl.oz

MATT TEXTURISING MIST 
RICH WITH SEA MINERALS
Lifts landlocked follicles like a flurry of wild wind. Plant extracts 
& sea minerals condition & nourish while rich emollients fix 
moisture, adding natural texture with a matte finish. Created with 
salt from one of the world’s oldest suppliers with an exhilarating 
coastal fragrance for gentlemen adventurers, men of the road, 
pirates, navigators, sailors, surfers, buccaneers, beachcombers, 
wily rovers & mermen from Margate to Madagascar. 

250ml/8.45fl.oz

Hold fast gentlemen for the Captain has come ashore with a cargo of aromatic oils from his 
extraordinary explorations! Eager to share the delectable fragrances discovered in far flung lands, 

Fawcett’s Master Blender has created a delightfully refreshing hair tonic reminiscent of traditional 
barbershops the world over along with a contemporary texturising mist, for giving one’s hair a kick of sea air. 

Keep your eyes on the horizon my fine fellows, we roll with the rising tide.
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Huzzah 
for the 4th annual 
BarbersRide! Against all odds, 
the Barbers rode again! Overcoming the 
extraordinary challenges of 2020, a gang of 28 chums 
from the barbering industry sallied forth on an epic 5-Day fundrais-
ing road trip across glorious British countryside on one of the hottest weeks 
of the year. Founded by a crew of barber biker buddies, including the Captain’s very own 
Right Hand Man, past BarbersRides have raised £39,000 for the Lions Barber Collective, London’s Great 
Ormond Street and Liverpool’s Alder Hey children’s hospitals and for Make-A-Wish, which was again this year’s 
chosen charity. The Ride veritably smashed targets with this year’s funds standing at £16,000 and more donations rolling in – a 
vital boost for the extraordinary Make-A-Wish Foundation which brings happiness to children with life debilitating illnesses. Bravo! More 
than 1100 miles of intense riding led to outdoor evening get togethers in the finest of company at barbershops who showed incredibly gener-
ous support in these strange days. Our heartfelt thanks to The Master Barbershop, Southport; 6Hub, Llanelli; Bonds Barbershop, Bournemouth; 
The Heartbreak Club Barbershop, Leigh-On-Sea and Gilly’s Barbershop, Baildon for their hospitality and tireless work to raise money for 
the charity. BarbersRide is as much about the journey as the destination. This year’s views over the Brecon Beacons were breath-taking, 
the camaraderie and friendship inspiring and the goal wonderfully uplifting. And so the adventure continues... will you ride with us in 2021?
Register your interest: www.barbersride.com
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To obtain details of the full 
product range and prices 
please contact your local 
supplier or drop the Captain 
a line directly. 
info@captainfawcett.com
www.captainfawcett.com
+44 (0)1553 833 001
Toodle-pip.
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SHAMPOO A BODY WASH
Captain Fawcett is delighted to freshen up the 

gentleman’s grooming arsenal with some brand new 
essentials. Presenting a shampoo & body wash 

in two of Fawcett’s finest fragrances.

NEW 
GENTLEMAN’S ESSENTIALS

The Captain has created two most 
elegant hair Conditioning Shampoos; the 

Captain’s own aromatic Expedition Reserve, 
inspired by his travels across the globe, 

& Ricki Hall’s Booze & Baccy with its 
unforgettable aroma of honeyed wood 

smoke and a punch of citrus zest. 

Furthermore, two luxurious & cleansing 
Body Washes have been exquistily prepared 
to complement the shampoos. The Cap-
tain’s Expedition Reserve with its warm, 
woody scent & the exotic spice of Ricki 
Hall’s Booze & Baccy smoothly combine 
with their counterpart shampoos. 

s u l p h i t e  f r e e  &  i n f u s e d  w i t h  o r g a n i c  c o m p o u n d s
2 5 0 m l  b o t t l e s  m a n u f a c t u r e d  f r o m  r e c y c l e d  m a t e r i a l

Lather up chaps!0
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The John Petrucci Signature Series

Several years ago I was given Captain Fawcett’s Moustache Wax 
Cornucopia as a gift from my wife Rena. I was immediately drawn 
in by the amazing scents, quality of the product, beautiful pres-
entation & whimsical creative lore present throughout the design. 
I instantly became a die-hard fan & loyal customer. Years later  
I received an email from The Captain. A member of his crew,  
who happened to be a guitar player & a Dream Theater fan,  
recognized my name on an order. Through some coordinated 
social media posts, the beginnings of a new creative relationship 
took root. As a professional musician, I truly believe that the 
most successful & artistically rewarding partnerships happen  
organically & this was no different. At the end of February 2020,  
I finally met Corey, the aforementioned guitarist at Dream 
Theater’s show in London & told him that if The Captain was 
ever interested in developing a Signature Beard Oil with a certain 
bearded guitarist, I’d be onboard in a heartbeat! And there you 
have it... a few weeks later we had our first Skype meeting. I met 
The Captain’s Right-Hand Man and a few members of his brilliant 
artistic team & we were immediately discussing everything from 
scents to packaging to launch ideas. I could tell from that very 
moment that our creative partnership would most definitely yield 
something incredibly special & just like that, the John Petrucci 
Nebula Signature Series became a reality!

j o h n  p e t r u c c i

John Petrucci’s virtuoso composition 
with Captain Fawcett is quite simply out 

of this world. Top notes of exhilarating 
bergamot & aromatic myrtle riff with a 

bittersweet tang of grapefruit, rising to an 
intense heart of earthy, violet orris, dark 

coffee & tenacious woody cedar. A finale of 
seductive musk trails a backbeat laced with 

smoky vetiver & luxurious leather. This 
melodic collaboration has produced  

a work of true majesty.

l a u n c h i n g  o c t o b e r  2 0 2 0

The first 3000 purchasers of a 50ml Nebula Beard Oil 
from www.captainfawcett.com will receive a Limited Edition 

Nebula Guitar FLOW® Pick, designed and created by 
John Petrucci in collaboration with Jim Dunlop.



cat.ref: cf_0192/b
Razor Blade Wrappers
Travelling salesman King Camp Gillette 
developed the first disposable Razor Blade 
with MIT metallurgist William Emery 
Nickerson, patented in 1904. With the ra-
zors’ packaging depicting his own mousta-
chioed likeness, Gillette became something 
of a celebrity and by 1908 profits exceeded 
$13,000,000. When the patent expired in 
1921 a host of competitors began manufac-
turing blades and the hobby of collecting 
wrappers was born. 

Attention all Visitors. 
Captain Fawcett’s Marvellous 
Barbershop Museum is located 
on the mezzanine of Captain 
Fawcett’s Emporium.

Please Note:
Captain Fawcett would 
recommend all visitors to call 
in advance of your visit.

Captain Fawcett’s Marvellous 
Barbershop Museum.
Friesian Way, King’s Lynn, 
Norfolk PE30 4JQ 
United Kingdom 
+44 (0)1553 833 001
info@captainfawcett.com
www.captainfawcett.com

a smattering of delights 
from captain fawcett's 
barbershop museum
Herein is but a small selection of the thousands of curiosities, 
tonsorial tools & barbering paraphernalia on display for your  
delectation & delight at the World's Largest Barbershop Museum.

cat.ref: cf_318/k
Personal Shaving Mug
In days of old it was customary for a gentleman to visit his barber for a wet 
shave. Soap was placed in a personalised mug and kept safely at the barbershop 
along with a chap’s own razor. Such mugs, often with gilt or floral designs were 
popular coming of age gifts for young men. This one, named for Henry Cole, is 
American, dated 1941, the year of Pearl Harbour. What story might it tell?

cat.ref: cf_0167/f
Shaving Kit
Until 1916, British Army regulations stipulated all soldiers must wear a 
moustache but have clean-shaven chins and so letters sent home from the Front 
often requested mirrors, razors and strops alongside the comfort of warm socks 
and chocolate. This is the Shaving Kit of Sgt Adams, a Motorcycle Despatch 
Rider in the Royal Flying Corps during the First World War. 4,365 men of the 
Royal Flying Corps died in service and although his Shaving Kit survived the 
conflict, Sgt Adams’ own fate remains unknown.

cat.ref: cf_0728/e
Sterling Silver Shaving Cup 1899
The shaving scuttle was first patented in the Victorian era when running hot 
water was uncommon. Water from a kettle was poured into the wide spout and 
shaving soap rested upon the top of the cup, thus providing convenient means 
to achieve a hot lather. This exquisite example was made by Henry Matthews, 
a renowned silversmith skilled in creating fine household objects and greatly 
admired for his meticulous attention to detail.

cat.ref: cf_0617/g
Russian Beard Token (1705 version)
Peter the Great, returning from years exploring Europe in disguise, was keen 
to modernise his empire by taxing the beards of Russia gentlemen. Should a 
chap be reluctant to expose his chin to the elements, he was able to preserve his 
hirsute pride by paying for a token to prove his beard was worn with approval 
of the Tsar. When the tax was abolished in 1772 ‘beard kopeks’ were melted 
down, thus are vanishingly rare and, as such, nigh on priceless. This example, it 
must be noted, is a reproduction. 

cat.ref: cf_0452/a
Wilkinson Sword Roller Guard Safety Razor
For over 100 years, the Wilkinson Sword Company manufactured English 
bayonets and swords. In 1898 they diversified to develop precision instruments 
including safety razors. One of the most successful was the Empire Razor Set 
series, manufactured from 1930 until 1952. The Empire Series featured an 
innovative self-stropping mechanism and roller guard ensuring a smooth shave. 
Sets were made in single, two or three blade form and also in deluxe seven day 
sets with the days of the week engraved on the spine of the blades. 

cat.ref: cf_0102/a
Dressing Case
What were the travelling requisites of the 19th century gentleman? A modern 
chap carries a rather pared down kit in contrast to his historical counterpart. 
Indeed, lavishly stocked dressing cases were de rigueur and contained an array 
of wondrous implements from familiar shaving essentials to glove stretchers, 
button hooks, curling tongs and razor strops, often crafted in ebony, ivory, 
silver, cut glass, mother-of-pearl and tortoise shell. No wonder the well 
groomed explorer or soldier required such a retinue of servants and porters!  
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c a p t a i n  f a w c e t t , s  s i g n a t u r e  s e r i e s  e a u  d e  p a r f u m s
p l e a s e  n o t e :  2 m l  s a m p l e s  a r e  n o w  a v a i l a b l e !

It is the Captain’s great pleasure to partner 
World renowned Dandy & Gentleman 

about town and Barbersride Companion 
of the Road, Mr Ricki Hall in concocting 
this delectable bespoke Eau De Parfum.

Top notes of bay rum, zesty orange &  
bergamot combine with luxuriant base 
notes of honeyed fresh tobacco leaves, 

dusty aromatic frankincense, maple-like 
benzoin & warm exotic vanilla bean & 

layered with mid notes of fresh galbanum, 
white thyme & coriander.

A Triumphant collaboration between 
Captain Fawcett and actor, comedian & all 
round good egg Rufus Hound has resulted 

in this rather splendid Eau De Parfum.  
A delightful fragrance somewhat reminis-
cent of the balmy days of Spring; olfac-

tory rural stimuli reaped whilst riding his 
beloved motorcycle thru England’s green  

& pleasant countryside.

A heady perfume boasting top notes of 
Bergamot, Lime & Ylang, mid notes of 

Blackcurrant, Clove & Galbanum support-
ed by the earthier base notes of Sandal-

wood, Ambergris & Musk.

A blend of tradition and contemporary 
style informs Captain Fawcett’s bond with 

Barber Educator Sid Sottung. Together 
they have produced a most outstanding 

Eau De Parfum, a timeless & yet refresh-
ingly elegant scent with top notes of  

Lime & Orange, mid notes of Rose &  
Galbanum along with the earthier base 

notes of Cedarwood, Patchouli & Musk.

In truth, a simply delightful alchemic 
concoction has been created for your 

delectation... Huzzah!

Barberism
TM

BOOZE & BACCY

What a Whiff!__3

s t a y  o n  t h e  s c e n t !  b e  s u r e  t o  f o l l o w  t h e  c a p t a i n ...


